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Value through Innovation m Boehringer
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Ingelheim
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Excellent development of net sales m Boehringer
Il

Strong growth in all businesses Ingelheim

Net sales in EUR million

Growth: \/ Our growth outpaced the market fc
+ 9.5%currencyadjusted the ninth year in succession

+ 5 9%0n a eurdasis V' spiriva ® more than EUR 2 billion

net sales for the first time

V1,500 jobs created
41,300 employees (+4%)

Negative impact from exchange
rates, especially the USD

2007 2008

Annual Press Conference 2009 21 April 2009 4



Increasing investments in Research and Develop iaoelhrliqger
iV Ingelheim

EUR 2.1 billion total R&D spend

R&D spend in
Increaset EUR

2007 2008

R&D rate within Prescription Medicines:
Up ta22% of net sales

2007 2008
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Investments In technical facilities =\ Boehringer
||||| Ingelheim

EUR 665 million total investment

SYUIUESS
Fornovo, ltaly

-

~ pradaxa® Module 1
Ingelheim, Germany

KiloLab Chemical
Development
Biberach, Germany

Logistics
Biberach, Germa
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Positive operating income
and return on sales

2007
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Three pillars
The basis of lorigrm independence

Solid Entrepreneuri
Financing Success

v v
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Entrepreneurial success ~\ Boehringer
||||| Ingelheim

Strong growth in all businesses

Prescription Medicines

Consumer Health Care 1,141
Industrial Customer 739
Animal Health 408 +14.4%
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Entrepreneurial success ™ Boehringer
||||| Ingelheim

Positive sales development, strong profitability

Profit and Loss stateme

NEEEES

Operating income

Financial income 26

Holding income 0
Income before tax 2,362
Tax -550
Income after tax 1,812
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Solid financing ~\ Boehringer
||||| Ingelheim

Equity increased and structure strengthened

At
Equity
+ EUR 1.

2007
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Solid financing m Boehringer
Build-up of liquidity Ll

Ingelheim

2007
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Solid financing ull Boehrlnger

P8R

High level of investment completely covered by Cad

In EUR m
M Cash Flo
B |nvestments i

2007
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Three pillars
The basis of lorigrm independence

Solid Entrepreneuri
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v v
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Prescription Medicines m Boehringer
il

Strong growth of business Ingelheim

Net sales in EUR million

Growth: \/ Strong sales growth in all regions
+ 9.3%currencyadjusted \/ Our growth outpaces world pharm:

+ 5.2%on a eurdasis market

\/ Top 5 products achieved a share o
49% of Corporate net sales (62%
share of Prescription Medicines ne
sales)

2007 2008
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Prescription Medicines Boehringer
||||| Ingelheim

Continued growth of the top products

Net sales in EUR million, currapysted growth versus 2007

: l
Micardis- gg . it |

Tahletten e 1‘ glg(;'?]rgd/];glf:is ‘
g

=2

spiriva® micardis® flomax®/alna® mirapex®/sifrol® aggrenox®
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Prescription Medicines 0 B"e*iflin.g“
New oral anticoagularadaxa® iV Ingelheim

N

Prevention of venous thromboembolic Dabigatran etexilate: oral direct

events in adults following elective total thrombin inhibitor
hip and knee replacement surgery 2 On the market in 28 countries
2 Further market launches planned
in 2009

2 Blockbuster potential

Pradaxa-

110 mg

60 harg capsules
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Prescription Medicines ~\ Boehringer
||||| Ingelheim

Development of the regions

Net sales in EUR million, change vers

2007
Americas 4 502
Europe 2,374
JAVAVAY 1,446

Regional sales exclude
license activities

Americas Europe JAVAVAN
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Consumer Health Care
Positive growth of business

2007
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Consumer Health Care m Boehringer
Growth of the top brands b

Ingelheim

Bisolvon #*

Bisolvon

L

+19% +7% +25% +36%
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