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Value through Innovation

Researching Serving

Having success

abcd
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Excellent development of net sales
Strong growth in all businesses

Growth: 

+ 9.5%currency-adjusted

+ 5.9%on a euro-basis

Net sales in EUR million

V Our growth outpaced the market for 
the ninth year in succession

V spiriva ® more than EUR 2 billion 
net sales for the first time

V 1,500 jobs created
41,300 employees (+4%)

U Negative impact from exchange 
rates, especially the USD

10,952
11,595

2007 2008
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Increasing investments in Research and Development
EUR 2.1 billion total R&D spend

R&D spend in EUR million

1,900
2,109

2007 2008

V Increased investments in our future 

V R&D spend up by EUR 200 million, 
R&D rate up to 22%

V Well filled product pipeline 

V Successful milestone studies

Increase: + EUR 209 million / + 11%

1,818
2,016

2007 2008

R&D rate within Prescription Medicines: 
Up to22% of net sales
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Investments in technical facilities
EUR 665 million total investment

Synthesis
Fornovo, Italy

pradaxa® Module 1 
Ingelheim, Germany

KiloLab Chemical 
Development
Biberach, Germany

LogiPack-Centre
Ingelheim, Germany

Synthesis
Petersburg, USA

Logistics
Biberach, Germany
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Positive operating income
and return on sales

Operating Income: EUR 2 billion

Return on net sales: 17%

In EUR million

V Stable income with EUR 2 billion

V Investments in the future 
(R&D+M expenditure + 1% point)

V Income from the businesses 
according to plan

2,100
1,980

2007 2008
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Financial Figures 2008

Hubertus von Baumbach

Corporate Board Division Finance
and Animal Health
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Three pillars
The basis of long-term independence

Solid
Financing

Entrepreneurial
Success

Business 
Potentials

Independence
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Entrepreneurial success
Strong growth in all businesses

Net sales in EUR million

2007 2008 Growth on 
euro-basis

Growth 
currency-
adjusted

Prescription Medicines 8,660 9,111 +5.2% +9.3%

Consumer Health Care 1,141 1,190 +4.3% +5.4%

Industrial Customer 739 819 +10.8% +12.3%

Animal Health 408 467 +14.4% +19.5%
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Entrepreneurial success
Positive sales development, strong profitability

Profit and Loss statement in EUR million

2007 2008 Change

Net sales 10,952 11,595 +643

Operating income 2,100 1,980 -120

Financial income 262 -40 -302

Holding income 0 -7

Income before tax 2,362 1,933 -429

Tax -550 -505

Income after tax 1,812 1,428 -384
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Solid financing
Equity increased and structure strengthened

At 31.12.2008 in EUR million

V Equity ratio of 32% in 2007 
up to 40% in 2008

V Independence strengthened
by increased equity

3,372

4,703

2007 2008

Equity:

+ EUR 1.3 billion
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Solid financing 
Build-up of liquidity

Financial funds at 31.12.2008 in EUR million

V Liquidity built-up by 
EUR 351 million

V Positive total return on 
financial assets

V Significant reduction of 
bank loans

2,581
2,932

308
800

2007 2008

Liquidity

Bank loans
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Solid financing
High level of investment completely covered by Cash Flow

In EUR million

Investments funded from 
good Cash Flow

Investment activities

² Production: 64%

² Research & Development: 19%

² Infrastructure: 17%

of which Germany: 46%

2,342

1,901

654 665

2007 2008

Cash Flow

Investments in tangible assets
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Three pillars
The basis of long-term independence

Solid
Financing

Entrepreneurial
Success

Business 
Potentials

Independence
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Prescription Medicines 2008

Engelbert Tjeenk Willink

Corporate Board Division Marketing
and Sales Human Pharma
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Prescription Medicines
Strong growth of business

Growth: 

+ 9.3%currency-adjusted

+ 5.2%on a euro-basis

Net sales in EUR million

V Strong sales growth in all regions

V Our growth outpaces world pharma 
market

V Top 5 products achieved a share of 
49% of Corporate net sales (62% 
share of Prescription Medicines net 
sales)8,660

9,111

2007 2008
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Prescription Medicines
Continued growth of the top products

Net sales in EUR million, currency-adjusted growth versus 2007

2,070

1,219

1,075

313

752

spiriva® micardis® flomax®/alna® mirapex®/sifrol® aggrenox®

+21% +17% +12% +21% +19%
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Prescription Medicines
New oral anticoagulant pradaxa®

² Dabigatran etexilate: oral direct 
thrombin inhibitor

² On the market in 28 countries

² Further market launches planned 
in 2009

² Blockbuster potential

Prevention of venous thromboembolic 
events in adults following elective total 
hip and knee replacement surgery
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Prescription Medicines
Development of the regions

Net sales in EUR million, change versus 2007

4,495

2,640

1,5811,446

2,374

4,502

Americas Europe AAA

2007 2008 Euro-basis Currency-adj.

Americas 4,502 4,495 -0.2% +6.8%

Europe 2,374 2,640 +11.2% +13.1%

AAA 1,446 1,581 +9.3% +8.6%

Americas

49%

Europe

29%

AAA

17%

Regional sales exclude 
license activities
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Consumer Health Care 2008

Engelbert Tjeenk Willink

Corporate Board Division Marketing
and Sales Human Pharma
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Consumer Health Care
Positive growth of business

Growth: 

+ 5.4%currency-adjusted

+ 4.3%on a euro-basis

Net sales in EUR million

V Sales growth in all regions

U Negative impact from exchange 
rates, especially the USD

1,141
1,190

2007 2008
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Consumer Health Care
Growth of the top brands

Net sales in EUR million, currency-adjusted growth versus 2007

+19% +7% +25% +36% +14% +22%


