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Chart 1: Annual Press Conference 2009
Chart 2: Prof. Dr Dr Andreas Barner — Business deviepment 2008

Ladies and gentlemen,

Let me wish you a warm welcome to Boehringer Ingeitis Annual
Press Conference 2009. We are pleased with ycenesttin our
company and will make every effort to answer yougsjions and

meet your information needs.
Chart 3: Value through Innovation
Ladies and gentlemen,

At a time when the financial and economic crisesaadaily issue,
when share prices are showing a distinctively negatowntrend, we
are this year once again pleased to emphasisedntias us: “Value
through Innovation”. We are committed to this gisam ourLeitbild
— our guiding principles — and will remain so. Wanwto serve
humankind with innovative medicines from our owsearch and
development. Economic success with our producsiscessary
precondition for the preservation and independef@&woehringer
Ingelheim. But — and this is of particular impoxtarfor a research-
driven company — economic success creates thefoasige further
funding of our research and development of new yctsdand

therapies.

Boehringer Ingelheim is and will remain a family4o®d company that
places great value on continuity and a companwfoch
independence and organic, long-term orientated thjrawe the prime

parameters.
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Chart 4: Excellent development of net sales - Strangrowth in all

businesses

Giving precedence to this aspect, we note witlstatiion that 2008
was again a successful year for Boehringer Ingeih&/e achieved
the goals we set ourselves and maintained our grpath, and this
despite the changes in the global pharmaceuticedehand the crisis
in the international financial system. And, of elgugportance for us,
we helped millions of people worldwide with our nedes.

Put in figures, we in 2008 again posted strong ¢inayl currency-
adjusted +9.5% and +5.9% on a euro-basis, witlsales of
€11.6 billion. We thereby grew more strongly tlla@ world

pharmaceutical market for the ninth year in a row.

We've achieved this through growth in all our besises, primarily, of
course, through the success of our innovative ppggm medicines.
Our most important product, Spiriva®, for the fitishe posted
turnover of more than €2 billion - even more impaott over

10 millions patients with chronic obstructive pulnaoy disease
(COPD) have already received successful treatment.

It's also gratifying that in 2008 we again creale800 new jobs. The
number of employees rose worldwide by 4% to anayer1,300.

Unfavourable exchange rate developments, mostliheotJS dollar,
had a negative impact of €365 million on our néesa 2008
compared to the previous year. Adjusted for thigatige exchange
rate effect, we would have achieved worldwide sakekigh as almost
€12 billion.
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Chart 5: Increasing investments in Research and Delopment

In 2008, we once again increased the investmerdarifuture. Our
expenditure for Research and Development rose 69 4llion, or
+11%, against the previous year. In total, we sg@rit billion, mainly
in the segment of Prescription Medicines. Thisegponds to a R&D
quota of 22% of net sales in our Prescription Miegis segment. High
R&D costs with disproportionately large increasesagood sign at
Boehringer Ingelheim: our product pipeline is wigled with

substances in late-stage clinical development.

Besides cost-intensive phase Il trials in the-kitge product
pipeline, we in 2008 published the results of @amdmark studies
ONTARGET™, PROFESS®, TRANSCEND®, UPLIFT® and
ECASS 3™. Our studies will expand medical knowledeut the
three most common causes of death — heart disgasiee and chronic
obstructive pulmonary disease (COPD) — and willriove treatment

of these diseases.

Chart 6: Investment in technical facilities

We didn't just invest in research and developmeri2d08, but also
spent €665 million on technical facilities, suchaasur sites in
Germany in the PRADAXA® production and in the nevofiPack®”-
packaging centre, in the new building for centogii$tics and a
building for chemical development, as well as ipaxding our
chemical production capacities for active ingretien the USA and

Italy.
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Chart 7: Positive operating income and return on nesales

Operating income, despite the again worsened egehaate situation
and designated higher investments in research evelapment was
on the planned level and, at €2 billion, in comgami to the previous
year, produced financially sound profitability. Ttegurn on net sales
was also once again impressive, with 17.1% in 2Q@itributions to
the results from our in individual businesses warehe planned level.
We thereby, as already mentioned, achieved thesgoaket ourselves
for 2008.

Our stable profitability is one of the pillars afrosuccess, as Mr. von
Baumbach will now explain to you in greater detail.

Chart 8: Hubertus von Baumbach — Financial Figure2008

Chart 9: Three pillars — The basis of long-term in&pendence

Dear ladies,

Dear gentlemen,

Boehringer Ingelheim has now been an independemtyfawned
company for more than 124 years. The declaredigaalpreserve this
independence in the future too. Solid financingtamable
entrepreneurial success and valid business pdtefdaran the basis for

a successful continuation.

In the past, the financial policy of our companyrhave appeared
rather conservative — especially for an innovatresearch-driven
pharmaceutical company like Boehringer Ingelheimt tBis caution

has proven itself crisis-proof.
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Ladies and gentlemen,

With regard to the three pillars which are the adiour
independence: How strongly are they reflected enfitencial figures
for 20087

Chart 10: Entrepreneurial success - Strong growthn all

businesses

Before | go into the question of financing, I'dsfidike to explain to
you, by means of the development of our busines#®g 2008 was so

successful a year commercially.

In net sales, we posted marked increases in athésses — in part
even in double digits. You also see that our grawtine individual

markets - in local currency terms — was considgrhlgher.

Ladies and gentlemen, this shows very clearly Boathringer
Ingelheim was also in a position last year to gatgebenefit to
customers through innovation and to realise thithermarket. That's
to say that through research and development itpwasible for us to
create improved healthcare and an enhanced qoélifg. We
translated this innovative power into economic sgswn the market.

We’'ll return in more detail later and will explaiinis further.

Chart 11: Entrepreneurial success - Positive saleevelopment,

strong profitability

The corporation’s net sales last year rose by @€6dlin, or +5.9 %.
Excluding effects from exchange rate developmenmarticularly of
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the US dollar — Boehringer Ingelheim would havevgrdy almost
10%.

Thanks to our good product pipeline, we were ablavest
disproportionately large amounts in our researchdevelopment
activities. This commitment is the foremost causthe slight decline

in operating income to €1.980 million.

This means that we achieved a return on sales.&$d, avhile at the
same time markedly raising the R&D ratio, thatngastment in
research and development. These investments wsiredle- and here

I'll even say — “good” costs.

Financial income showed a distinct change comptardiae previous
year. In the year 2007, the release of undisclosserves had an effect
here. There were no comparable extraordinary efiac2008. The
2008 figure is thus in a line of comparable valioeshe previous
years. That this figure is negative arises fromféuoe that we show

here the interest rate component of pension pravssi

Holding income is slightly negative. Here, we deldtely decided on
a conservative valuation in our balance sheet. iHgloshcome was
driven in 2008 by write-downs on participationscompanies listed on
the stock exchange that are Boehringer Ingelhegmartners in

research co-operations.

For me, it's important that the tax expenses shbene only describe
the taxes of our subsidiaries abroad and the catp@nd trade taxes
due in Germany. Income tax on the results of ounpaships is, in
accordance with the regulations of the German cammialecode, not

presented as tax expenses, but as capital withtrawa
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Chart 12: Solid financing - Equity increased and sucture

strengthened

Let me now go back to the picture of the threeapslishown earlier
and let’s turn to the pillar “solid financing”. Theguity ratio and

liquidity are the two measures I'd like to focus lugre.

Based on the good result, our equity totals €4libbiand the equity
ratio has thereby also risen markedly to 40%. kater this a good
figure, as we've always shown the major part of pemsion
provisions in the consolidated balance sheet and hat recorded

them off-balance.
Chart 13: Solid financing - Build-up of liquidity
Looking at liquidity, for me there are two importgoints:

e First: in order to protect the company against@nenegative
development in exceptional circumstances — for gtanthe
unexpected loss of a major contributor to turneveéquidity

amounting to almost €3 billion represents a stn@sgrve.

e Secondly: we can thereby finance from our own resgsiour
long-term goal of organic growth, as well as miaoquisitions

that support this aim, in future too.

The development and structure of the liquidity shbat this is solidly
invested and has thereby withstood the turbulehteeopast year
crisis-proof.
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In 2008, we achieved a positive total return fraum ftnancial assets.

Chart 14: Solid financing - High level of investmehcompletely

covered by Cash Flow

From a “solid financing” perspective, the questiises: how well is

the current business of Boehringer Ingelheim fufded

The 2008 figures confirm here as well the pictuosarf the previous
years: high operational cash flow of €1.9 billiorables us to wholly

fund our investments from our own resources.

Boehringer Ingelheim invested the largest portibthe €665 million
investments in tangible assets primarily in proguctapacity for new
products and buildings and plants at our ReseardtD&velopment

sites.

In total, investments in the reporting period wa@8o above write-

downs.

About our activities in Germany:

With a 46% share of our investments - and thisvera high figure —
Boehringer Ingelheim shows its very lasting comneitinto Germany
as a location. Only the retention and expansiagh@ttrengths of this
location’s environment will persuade other companeetake
comparable action. We therefore need an environmgta positive,
not a sceptical, stance regarding research anesoés it delivers.
We need the best educational facilities for our leyges and future
employees and require an infrastructure that cdsribe generations,
thereby at least helping to cushion the effectdamhographic change.
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Chart 15: Three pillars - The basis of long-term ilependence

Ladies and gentlemen,

In the last few minutes, I've explained to you ttvad of the three
pillars of independence — that’s the pillar of ‘fepreneurial success”
and the pillar of “solid financing™- are bearingethloads. Both
represent essential building blocks with regartheocompany’s long-

term independence.

In the course of the further presentation, we’plein that the third
pillar “business potentials” is also bearing itadoWe've strong
products that are doing well on the market and w&\pipeline that's
proof of strong innovative power. This is the badisur future
growth.

Thank you for your attention.

Chart 16: Engelbert Tjeenk Willink - Prescription M edicines 2008

Ladies and gentlemen,

Let’s now take a look at Boehringer Ingelheim’siindual businesses.
Chart 17 - Prescription Medicines — Strong growth bbusiness

The Prescription Medicines business representahthé largest area
in our Human Pharmaceuticals business. In thisnegsiwe in 2008

achieved some 79% of our total net sales. It's Bashringer

Ingelheim’s most important business.
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In 2008, we achieved net sales amounting to €9idrbi
corresponding to growth of currency-adjusted +9&8% on a euro-
basis +5.2% against the previous year, therebynignia to the
gratifying development of the previous years.

Our top 5 products achieved a share of 49% of gatpamet sales and

a 62% share of net sales within Prescription Meeii

Chart 18: Prescription Medicines — Continued growthof the top

products

Let’s now take a look at our Prescription Medicinghich again in
2008 contributed to a large extent to our busisessess.

All of the core products again achieved marked ginaw net sales and

improved their market position.

SPIRIVA® is today available in more than 80 cowsgrio patients
with chronic obstructive pulmonary disease (COFEpjriva® is the
most prescribed COPD medicine worldwide and ovemilion
patients have already been successfully treatddSytriva®. Long-
acting bronchodilators, like Spiriva®, are recomutethin
international guidelines as the first-line maintecatherapy. Spiriva®
increased its net sales by currency-adjusted +21€2 11 billion and
achieved net sales in excess of €2 billion forfitse time. This makes
it once again Boehringer Ingelheim’s best-sellingdoict.

Micardis®, our hypertension medicine from the abgisin receptor
blocker (ARB) class, is characterised by the lohdesation of action
in this class of medicine. With a once-daily dosege clinical setting,

a distinct lowering of blood pressure lasting mitv@n 24 hours is

Speeches — Boehringer Ingelheim Annual Press Gamder - 21 April 2009

A

Boehringer

Ingelheim

11



achieved. Also because of its outstanding tolatgpMicardis® is
one of the best therapy options available to hymsibn patients.
Micardis® achieved net sales of €1.2 billion andvgih of currency-
adjusted +17%.

In the ONTARGET® study programme the efficacy difrisartan
(Micardis®) in reducing cardiovascular diseases wasstigated in
more than 30,000 patients. It showed that the &agsin receptor
blocker telmisartan (Micardis®) reduces the rislaaardiovascular-
related death, heart attack, stroke and hospitaispust as powerfully
as the hitherto gold standard ramipril, an angisiteconverting
enzyme (ACE) inhibitor. In addition, it was shownrat patients
tolerate the substance telmisartan significanttyeloéhan ramipril.

This can contribute to improved adherence to teeatby.

Flomax®/Alna®, for the treatment of the symptomsehign prostate
hyperplasia, generated net sales amounting tolfitlidn and

achieved growth of currency-adjusted +12%.

Mirapex®/Sifrol® became the most prescribed dopanagonist
worldwide due to its outstanding efficacy and gaoaldrability in the
symptomatic treatment of Parkinson’s disease aadréatment of
restless leg syndrome (RLS). Mirapex®/Sifrol® aeki@ net sales of
€752 million and growth of currency-adjusted +218aiast the

previous year.
Aggrenox®, our medicine for secondary preventiostobke, again

developed very gratifyingly too, with net sales€8fL3 million and

growth of currency-adjusted +19%.
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Chart 19: Prescription Medicines — New oral anticogulant

Pradaxa®

In the medium-term, our company will be confronbgdthe challenge
of patent protection expiry for some medicines,clhwill,
predictably, put our net sales under pressure. lBameopusly, we will,
however, be able to launch new products from our mgearch and

development that will secure the company’s longatgrowth.

Pradaxa®, the new oral anticoagulant from our oggearch and
development, is one of the new introductions thagtBinger

Ingelheim put on the market in 2008 in an initradication.

Pradaxa® is a once-daily ingested tablet that prisvilne formation of
blood clots by direct and selective inhibition bfdmbin, the key
enzyme in the coagulation cascade. Pradaxa® isteegd for the
prevention of post-operative venous thrombo-embmlents after hip

or knee replacement operations.

The registration offers patients and cliniciansan@yogress in
anticoagulation therapy against thrombo-embolieakes.

Pradaxa® is on the market in 28 countries and éuntharket launches

are planned for 2009.

We will again tell you later on in more detail abde further clinical

development of Pradaxa®.
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Chart 20: Prescription Medicines — Development oftte regions

The growth generated in 2008 in Prescription Mewisj our most
important business segment, was again borne oy alir three

regions.

Where net sales were concerned, the regions EampaAsia,
Australasia, Africa (AAA) achieved the greatestwtto, while the
Americas region remained at the previous year’'slldue to exchange
rate movements. The Americas region remains, nesleds,
Boehringer Ingelheim’s largest and most importaatkat, with net
sales of €4.5 billion and a currency-adjusted ghowft+6.8% and
-0.2% on a euro-basis, representing a 49% shahed?rescription

Medicines business.

In Europe, net sales amounted to €2.6 billion, \gitbwth of currency-
adjusted +13.1% and +11.2% on a euro-basis, refiregea 34%

share of the Prescription Medicines business.

In the region that encompasses Asia, Australagiaddnca (AAA),

net sales also showed gratifying development, & Killion,
representing growth of currency-adjusted +8.6%-€h8% on a euro-
basis and a 17% share of the Prescription Medidnesess.

Chart 21: Engelbert Tjeenk Willink - Consumer Health Care 2008
Chart 22: Consumer Health Care — Positive growth obusiness
Our Consumer Health Care (CHC) business grew dgsiryear and

achieved total net sales of €1.2 billion. This esponds to growth of

currency-adjusted +5.4% and +4.3% on a euro-basis.
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In all our three regions growth was posted in aét¢s Net sales were
negatively impacted by exchange rate developmerdst of all by the

US dollar rate against the Euro.

Chart 23: Consumer Health Care — Growth of the topgorands

The most important brands, each with net salevef 100 million,
were the laxative Dulcolax®, our cough brands Mobesn® and
Bisolvon® as well as the vitamin and mineral pradelcarmaton®.
Buscopan®, the brand against abdominal crampirgyded
outstanding growth in 2008 and almost reached ¢hasales mark of
€100 million. The five core brands developed vextys$actorily
overall and were in the top three worldwide in thiespective

categories.

Chart 24: Consumer Health Care — Development of theegions

In all three regions our Consumer Health Care lassirachieved
gratifying growth. The strongest growth came in Asta, Australasia,
Africa (AAA) region, with an increase in net sat#fscurrency-
adjusted +7.5% and +10.5% on a euro-basis to €3idrmand in the
Americas region, with net sales growth of curreadydsted +7.0%
and +1.5% on a euro-basis to €347 million. Europsted net sales of
€480 million with a currency-adjusted growth of 8% and +2.1% on

a euro-basis,
In terms of their share of total net sales, theoparregion had the

largest share, with 40% on net sales, followed b AAustralasia and
Africa on 31% and the Americas on 29%.
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The Consumer Health Care business will in futurgilsen greater
strategic significance for Boehringer Ingelheimites healthcare
systems globally, with a view to cost control, viiitreasingly turn to

over-the-counter medicines.

And now | would like to hand over to Wolfram Carjugho will
provide an overview related to Biopharmaceutidalshe production

network and to Human Resources.

Chart 25: Prof. h.c. Dr Wolfram Carius - Biopharmaceuticals,

Industrial Customer business and Human Resources

Chart 26: Biopharmaceuticals - No.1 in developmenrand

manufacturing

Dear Ladies and Gentlemen,

Boehringer Ingelheim is the technological frontranim
biopharmaceuticals and has more than 20 yearsierperin the
development and manufacture of biopharmaceuticayuts. We're
regarded as the leading company in the industryaartie contract

manufacturer with the best know-how and the gréatgserience.

Why is that?

Boehringer Ingelheim offers its external custonteeswhole value
creation chain - from the cell through process tgveent to
manufacture — that’s to say, from mind to markeir @ack record
speaks for itself: for our customers we've takeméw biological
entities (NBEs) from mind to market launch.
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For Boehringer Ingelheim itself, we strengthen pipeline and are

manufacturing further four biopharmaceutical praduc

Our plants have registration from the most impdrtagulatory

authorities worldwide.

At both our sites, Biberach (Germany) and Viennastia), we offer
high-tech in biopharmaceuticals. Here we employriitechnologies,
such as high-expression systems, which make itldeds raise the

output of fermenters or highly efficient purificati technologies.

In Vienna, bacteria and yeast are employed in anbst
manufacturing. In Biberach, mammalian cell cultuaes used for

manufacturing.

Chart 27: Industrial Customer business — Strong grwth of net
sales

Overall, our Industrial Customer business achievetdsales of

€819 million, more than US-Dollar 1 billion. Thisrresponds to an
increase of +10.8% on a euro-basis and a curreticysted growth of
+12.3%.

Our Biopharmaceuticals business accounted forattges$t share, with
net sales of €569 million and a strong growth a2.8% on a euro-
basis.

Our successful record in biopharmaceuticals, whielans in

development, market launches and secure produptyswan also be
gauged by the fact that 20 of the world’s leadihgmaceutical
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companies are already among our regular custom@sngst them 10

out of 20 are customers with long-term cooperations

To further secure our market leadership in biopleenticals, we in
2008 invested €51 million.

And we want to grow further at both sites, therstvgngthening and

expanding our technological competences in biopheenticals.
Chart 28: Human Resources — Talent management

Researching, serving and having success. The §sahang people is

central to how we see ourselves.

Our vision “Value through Innovation®, determinas @ctions in the

process.

We achieve this goal by researching diseases arelageng new
medicines and therapies. To do this, we must miaiatad

permanently develop our innovative capability ia thture too.

How do we do that?

Guarantors of this capability, and the companyé&atgst asset, are our
41,300 employees. They are ttwre of our unique corporate culture
as a family-owned company, which we wish to presenvd which we
will develop further.

This culture of challenging and fostering has @dat work

environment characterised by trust, transparemspeact, consistency

and long-term orientation.
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It supports and motivates our employees in dailyisg for

innovation, peak performance, efficiency and teaomkw

We foster performance and at the same offer oulaapes an
interesting work environment with a wealth of dephent

opportunities.

Our culture is also measured, amongst others, teynal and external
opinion polls. In these very days, our global syretall 41,300

employees, “Your view on our culture”, is being ragain.

In 2008, for the seventh successive year, we castarf the VAA
(Association of German Chemical and Pharmaceuichistry
Executives) most preferred employer survey of marsam the
German chemical and pharmaceutical industries. rEtiggnition and
many more awards worldwide reinforce our confideincaur unique
corporate culture and working environment. We wanand will be,

an attractive employer in the future too.
And this we also consider important: Currently, igdraining an
average of 704 apprentices in 35 vocations in Geymand we offer

almost all of them a secure job subsequent to gpgrenticeship.

Our employees make the difference!

We're firmly convinced that our motivated and wiliined employees

represent the decisive competitive advantage.
That’'s why talent management is central to ourresfalhe
development of all our employees worldwide is aféat a high

priority.
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In this, special attention is given to developingpéoyees with

potential for strategic posts.

We want to identify especially talented employeadyeand develop
their career path flexibility and cross-functiomgalilnternational
project work, cross-border knowledge transfersyals as short and
long-term assignments abroad, are just some exaroptae broad
range of development opportunities.

We thereby want to have talented people in Medjdiferketing and

Production, in short, in all areas of the company.

Our goal is to ensure that Boehringer Ingelheimaieshan employer

of the world’s best talent worldwide in future too.

I'll now hand-over to Mr von Baumbach, who'll giy@u more details
related to the development of our Animal Healthihess.

| thank you.

Chart 29: Hubertus von Baumbach — Animal Health 208

Dear ladies,

Dear gentlemen,

Chart 30: Animal Health — Strong growth of business

I'd now like to tell you the success story of Aninkéealth.

In the year 2008, we in this business area achieeedales growth of

+14.4%. Excluding negative effects from exchanges;ahis figure
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was as high as +19.5% and thereby unambiguoushealorld
market growth. Boehringer Ingelheim was thus in0 fastest
growing company of the ten largest companies irfidie of
veterinary medicine. This highly gratifying resaoieans that that our
world market position as No.8 has been strengthened

Chart 31: Animal Health — Portfolio by segments

The strategic focus of our business is in the sarathals area, as well
as in the species swine in the area of food-produanimals. Both
areas show strong market growth. In swine vaccivesge No.2 on

the world market, in medicines for small animalge,ne@ among the top
five suppliers. Both in the small animals area inithe species swine,
we’re undertaking intensive research and therelynsand good

potential for success in the future.
Chart 32: Animal Health — Growth of the products

The decisive growth driver of our net sales (> 190&ad with

€90 million also our largest product, was last ylegelvac
CircoFLEX®, a vaccine against porcine circovirugd)2, the so-
called PCV2. The virus leads to increased mortatifyigs with acute
disease progression and poorer animal growth witbric disease
progression. The use of our product brings a saobatancrease in
productivity in animal husbandry. Innovation thatiders increased
customer satisfaction is also in this branch tlasoe for our

commercial success.
In veterinary medicine too, we've invested a doudifgt percentage,

namely 12%, of our net sales, in researching andldping of new

products with innovative therapeutic approaches.

Speeches — Boehringer Ingelheim Annual Press Gamder - 21 April 2009 21



Our second largest product, Metacam®, used inrtlieation pain
and inflammatory diseases in all species, thatsagosmall animals,
horses and food-producing animals, maintained &gt position,
despite competition from generics.

The third largest product in our portfolio, withogvth of currency-
adjusted +29%, is Vetmedin®, a medication in thalsanimal area
for treating coronary insufficiency in dogs. Thegest study of its
kind has here provided the evidence of therapgutigress and

justified the success of the product.

Dear ladies, dear gentlemen

To sum up: Boehringer Ingelheim has a highly susfagsgrowing,
competitive business in the field of animal healthtough high
investment in productive research we also seedurd potential for

success in the future.

Thank you for your attention.

Chart 33: Prof. Dr Dr Andreas Barner - Research and
Development 2008 Outlook for 2009

Chart 34: Research and Development — Substancesadvanced
stages of clinical development

Ladies and gentlemen,

Our own research and development is the basisrafustained

success and guarantor of our independence. Redeatble new will
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in the future too be a significant driver of inntiva medicines and
novel forms of treatment, especially of therapmsdiseases for which

current treatment methods are inadequate.

In 2008, we made good progress, primarily with actrve ingredients
in late-phase development in the therapeutic aaptisoagulation, for
the treatment of female hypoactive sexual desserder, in oncology

and diabetes mellitus.

We've our oral direct thrombin inhibitor Pradaxa®bigatran
etexilate) in additional indications in phase lihical development.

I'll provide you with more detail about this aftiére general overview.

For treatment of female hypoactive sexual desserder we've the

compound flibanserin in phase lll clinical develagm

In the therapeutic area oncology too we achievedness with our
development compounds in 2008. Our oncology pip&krin the
meantime well-filled with four active ingredientradidates. The
compound BIBF 1120 (designated brand Vargatef@)nsvel triple
angiokinase inhibitor. The compound BIBW 2992 (desied brand
Tovok®) represents a new generation of tyrosinageninhibitors.
Both compounds were in 2008 transferred to phasknital
development for, amongst others, lung cancer, bosaser, ovarian

cancer and cancer of the large intestine.

Further compounds in clinical development are tbieftke kinase-1

inhibitors in phase II.
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In the therapeutic area metabolic diseases ouargséecams are
concentrating on the development of oral anti-di@beedicines with
new modes of action, such as inhibition of dipgppdptidase-4, now
in phase 11l clinical development, or the sodiunpeledent glucose

transporter type 2 in phase Il clinical development

The existing results of the development of the jonesly mentioned
substances let us look ahead with confidence -edimit the

expectation of soon bringing new products to mafikeeh our own

research and development. Thereby want also &@lhthnageable gaps

that will be created by the anticipated patent eapiof two products
in 2010 and secure the company’s long-term growth.

Chart 35: Anticoagulation —Dabigatran etexilate (Padaxa®)

In the indication area anticoagulation, the ordgicaagulant
dabigatran etexilate (Pradaxa®), which acts thraudirect thrombin
inhibition, obtained its first registration in 20€& the prevention of
thrombo-embolic events after elective hip or kregglacement
operations. Due to oral delivery, the active inggatlis simple to use
and requires no monitoring of thrombocytes or aratgilation
parameters. Currently, the medicine is on the mank28 countries,

with further market launches planned for 2009.

In addition, phase Il clinical study programmes ram@ing for
dabigatran etexilate in the indication of strokevantion in atrial
fibrillation. Over 18,000 patients are taking parthis study.
Publication of the study results is foreseen fauaun 2009. Further
phase Il studies will be undertaken into acutedhg and secondary

prevention of acute thrombo-embolism. These wikkioadditional
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registration options. Furthermore, we've starte@sensive phase Il
study into secondary prevention of cardiac evantstients with

acute coronary synd rome.

A total of more than 30,000 patients have beerurtstt for the

dabigatran etexilate study programme.

Chart 36: Outlook 2009 — Continued growth in all bisinesses

A safe forecast for business development in 20@Sb&yond is
difficult, as the external environment, also withiew to the global
economic crisis, is uncertain. So in the mediummtsignificant
changes and heightened volatility in the generair®ass environment

cannot be ruled out.

For us, this means planning carefully, continuogsiytinising the
possible impact these changes will have on Boetritiggelheim, and
actively counteracting them. Importantly, our sissfel product
portfolio still has growth potential and our finaalgoosition is stable.
The solidity of this family-owned company was aradtigularly today
is of special value to all of us, that’s to sayc@lBoehringer
Ingelheim’s employees. At the same time, it's @smmmitment to

securing long-term this independence as a familgemicompany.

We are confident that again in 2009 we can contowregrowth in all
businesses and again will exceed the growth ofrpheeutical market
in our Prescription Medicines business, as wetbavake a
convincing contribution to research and developnoémiew therapies

of importance to patients.
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It is and will remain our goal in a dynamic, chamgbusiness
environment to further successfully position Borber Ingelheim so

as to continue to provide patients with the bessjide medicines for

treating their diseases.

| thank you.
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