
GLOBAL SURVEY: 
TREATMENT CONSIDERATIONS AND 
SELECTION IN EGFR M+ NSCLC*

The treatment landscape for 
stage IIIb/IV EGFR M+ NSCLC 
has significantly changed in 
the past few years

RealGiDo and  
LUX-Lung 31,2 
Fewer side effects were observed than  
in LUX-Lung 3

This might be due to increased familiarity 
with adverse event management

Canada, USA, Mexico, Austria, France, Germany, Italy, 
Poland, Spain, Japan, South Korea, Singapore and Taiwan

RealGiDo1

RealGiDo, a real-world, global study 
across 13 countries,  
showed that dose adjustment is 
effective to help manage side 
effects, without compromising 
efficacy

Real-world data complement 
randomised clinical trials and 
provide evidence on outcomes 
observed in routine clinical practice.

RealGido confirms findings from  
our clinical trials.

RealGiDo:  
Dosing1,2

1/3 of patients started with a dose  
≤30mg and had less severe side effects

1. Halmos B et al. Real-world dose adjustment study of first-line afatinib in pts with EGFR  
mutation-positive (EGFRm+) advanced NSCLC. Abstract accepted 2018 American Society of Clinical 
Oncology June 1–5, 2018, Chicago, Illinois.

2. Sequist LV et al. Phase III Study of Afatinib or Cisplatin Plus Pemetrexed in Patients With Metastatic 
Lung Adenocarcinoma With EGFR Mutations. Journal of Clinical Oncology 2013 31:27, 3327-3334.
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RealGiDo:  
Time on Treatment1

Time on treatment was 18.7 months

Time on treatment was not affected 
by starting dose or dose modification

RealGiDo: REAL-WORLD STUDY ON 
AFATINIB DOSE  ADJUSTMENT IN 
PATIENTS WITH EGFR MUTATION 
(M+) POSITIVE NON-SMALL CELL 
LUNG CANCER (NSCLC)
Giotrif® (afatinib) dose adjustment:  
A real-world study based on medical chart review

This infographic is not intended for use in the US, UK or Canada.

Wehler, T et al. Oncologist Treatment Considerations and Selection in EGFR M+ NSCLC. 
Poster #P3.01-108 presented at the World Conference on Lung Cancer (WCLC) 2018 in 
Toronto, Canada, 26 September 2018.
*epidermal growth factor receptor mutation-positive non-small cell lung cancer
**Oncologists, Pulmonologists, Thoracic Surgeons and Internal Respiratory Specialists
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Increasing overall survival (OS)
and increasing quality of life 
(QoL) were the most important 
treatment goals when prescribing 
TKIs for all countries, irrespective 
of treatment line

QoL(69%)

OS (77%)

Current attitudes towards 
decision making for tyrosine 
kinase inhibitor (TKI) sequencing 
assessed for the first time to 
determine what matters most 
when selecting a treatment and 
what challenges physicians face

310 physicians** in four countries surveyed

This infographic is not intended for use in the US, UK or Canada.

% of physicians for whom OS was most 
important product feature in treatment 
choice of 1st line therapy

42%43% 38% 16%

More than half of physicians 
say they strongly prefer 
a treatment sequence 
offering maximum time on 
targeted treatments

Physicians need more information 
on potential resistance mutations 
before changing their current 
treatment practice

Physicians preferring a first-line treatment 
with the longest progression-free survival 
(PFS) said they needed more information 
to make an informed decision on 
sequencing (43%) compared to those who 
favour a first-line treatment which offers the  
potential to use a second-line targeted therapy (23%)

43% 23%vs

FOR INTERNAL AND VENDOR USE ONLY

8

The Boehringer Ingelheim logo and Let’s collaborate 
tag line are combined into a fixed arrangement called 
the logo lockup. 

The logo lockup must appear on all Oncology 
Franchise materials.

In the Let’s collaborate campaign, the Boehringer Ingelheim 
logo should be corporate blue on a white background. 

The Let’s collaborate tag line should be grey on a  
white background.

Both the logo and tag line should be black when used in black  
and white media.

When used in product communication, the logo may appear 
on a uniform background of a brand colour (eg, grey on the 
GIOTRIF® campaign image).

DO NOT use gradients; use specified colours only. 
DO NOT use tints; use solid colours only. Logo artwork can be downloaded from Veeva Vault

Corporate Blue
PANTONE 186C
CMYK  100, 70, 0, 30 
RGB  0, 66, 130 
HEX  #004282

Grey
PANTONE  423C
CMYK  35, 28, 28, 1 
RGB  158, 159, 162
HEX  #A8A8A9

LOGO

201620172018

More information needed
More than 1/3 of physicians do not think they have all 
the data required to make informed decisions on how 
to sequence EGFR M+ NSCLC treatments


